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Buy the OMNINET Network 
for the most expandability. 

If you’re just starting a network, 
consider OMNISHARE™ Software. It 
lets your regular PC’s or PC- com- 
patibles make full use of the disk 
space on an IBM PC XT.™ 

When you want to draw on the 
resources of your central comput- 
er, you’ll want Corvus’ SNA Gateway. 
It lets your network’s micros tap 
into your mainframe’s information. 

Whether you have 2 computers 
or 2,000, OMNINET can get the 
most out of them. 



Buy us for our experience. 

We pioneered local area network- 
ing for micros. And were con- 
stantly working on better ways to 
give you the system 
you need, with the rf' 
versatility you f{ _ ' 
want, at a price 59% 1 / 

that makes sense. ''U 

With the result that 
3 out of every 5 locally- n etw'or ked 
micros in the world are connected 
to a CORVUS network* 

Give us a call at 800-4-CORVUS 
to find out more. 

Because wtien it’s all said and 
done, one of the best arguments for 
going with an OMNINET Network 
is really very simple. 

Buy it for your peace of mind. 

Gorvus 

The Networking Company. 

* 59% of all locally networked micros operate in a GORVUS network, 
according to InfoCorp corvus, the networking company, 
omninet and omnishare are trademarks of corvus systems INC. 
IBM pc and pc XT are trademarks of International Business 
Machines, apple is a trademark of APPLE COMPUTER INC. DEC is a 
trademark of digital equipment corporation. Zenith is a trade- 
mark of Zenith Corporation. T1 is a trademark of Texas Instruments. 







options like electronic mail, your 
people can choose from over 500 
different programs according to 
their needs. Not their network’s 
limitations. 

What's more, CORVUS 
can handle all your 
hardware needs. From 
6 to 45MB hard disks 
through 200MB Ran 
dom Access backup at 
an amazing $11 per 
megabyte. Botl 
OMNINET 
right in. 



Printer 
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Buy it because it’s the best buy. 



At under $500 per node, OMNINET 
has the lowest cost per station of 
any local area network. 

Because an OMNINET Network 
uses simple, twisted pair wire. 
Which means that cabling costs one 
fifth of the coaxial alternatives, 
with none of the installation 
headaches. 

Result? OMNINET is both 
easier and less expensive to 
install. Or expand. 



Corvus 



Buy the system 
for unmatched 

flexibility. 



From Apples' 
to Zeniths, 
OMNINET 
handles 
more types 
of micros 
than any 
other net- 
work. So keep 
the DEC’s in Data Proc- 
essing and the PC’s in 
Purchasing; OMNINET 
makes tor great work- 
ing relationships. 
And starting with 






Microsoft" Premium SoftCard lie 
is the high-performance CP/M" 
board that really juices the Apple" lie. 

Hard facts on SoftCard* 

It has a high speed (6MHz) Z-80 
that runs CP/M up to three times 
faster than lesser boards. Plus 64K 
memory and 80-column display that 
fits the lie auxiliary slot and acts like 
Apple s own Extended 80-column 
Card. So it works with CP/M, Apple 
DOS and ProDOS programs, too. 

Microsoft BASIC is built-in, so its 
compatible with more Apple CP/M 
software than any other board on 
the market: Thousands of the juiciest 
business programs including 
dBase II® WordStar" and sophis- 
ticated Microsoft languages like 



FORTRAN-80, COBOL and BASIC 
Compiler. 

It also has a new low price. 

Juicing up the performance of 
computers is nothing new for us. 

We invented the SoftCard and make 
versions for the entire Apple family. 
We wrote Applesoft for the Apple II. 

MICROSOFT. 

The High Performance Software JD/\oIv> IS tHC 

language spoken by nine out of ten 
microcomputers worldwide. 

Get the Apple juicer from 
Washington. Call 800-426-9400 
(in Washington State call 206-828- 
8088) for the name of your nearest 
Microsoft dealer. 



Microsoft is a registered trademark of Microsoft Corporation. Apple is a registered trademark of 
Apple Computer. Inc. IBM is a registered trademark of International Business Machines 
Corporation. dBASE II is a registered trademark of AshtonTate. WordStar is a registered 
trademark of MicroPro. CP/M is a registered trademark of Digital Research. Inc. 
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"Hayden's Personal Computing magazine's accuracy 
policy: to make diligent efforts to insure the accuracy of 
editorial material. To publish prompt corrections when- 
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any advertisement deemed to be misleading or fraudu- 
lent." 
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graphics with the help of this 
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Macintosh and IBM Personal 
Computer. 
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high-resolution graphics — and 
animation — for both business 
presentations and arcade-style 
video games. 
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User-friendly takes on a new 
meaning with this natural 
language query system that 
allows you to ask your data 
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rather than computerese. 

39 Decision Manager 

Six productivity tools make up 
one integrated package worthy 
of executive status. 
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A full line of top-quality floppies, in virtually every 5 * 4 " and 8” model, for compatibility with virtually every computer on the market. 
Guaranteed to meet or exceed every industry standard, certified 100% error- free and problem- free, and to maintain its quality for at least 12 million passes 

(or over a lifetime of heavy-duty use). 



Contact Dennison Computer Supplies, Inc., 55 Providence Highway, Norwood, MA 02062 or call toll-free 1-800-343-8413. 
In Massachusetts, call collect (617) 769-8150. Telex 951-624 . 



Dennison 
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“You appreciate 
THE SOURCE all the 




more after you’ve 
tried other electronic 
mail systems;’ 



-Alfred Glossbrenner, 
author of 

The Complete Handbook 
of Personal Computer 
Communications 
[St. Martin's Press], 



“■ researched the industry 
I thoroughly for my book and it’s 
I clear that SOURCEMAIL is 
everything electronic mail ought 
to be. It lets you do more things, 
quickly and easily, than any other 
system I know of. 

“Not only can you send and 
receive mail within minutes but 
you can also file, retrieve, acknowl- 
edge, reply, forward — with or 
without comment — and send 
'carbon' or 'blind carbon' copies. 

“You can send to one or 
many addresses at one time, 
‘express' or with timed delivery, 
quick-scan your mailbox contents 
— I could go on and on . . . 

“As a professional writer, I 
rely on THE SOURCE a good deal 
for information research. Then I 
use SOURCEMAIL to transmit my 
finished manuscripts to editors, 
publishers and clients. They can 
edit electronically and even 
computer-set type directly from 
my SOURCEMAIL. That saves 



time, money and reduces the 
chances for error. 

"With the quality of elec- 
tronic mail and range of informa- 
tion THE SOURCE provides, I’m 
convinced telecomputing will 
become the main reason why 
people buy personal computers.” 

THE SOURCE works for Mr. 
Glossbrenner in many valuable 
ways. To learn more about how 
THE SOURCE can work for you, 
visit your computer dealer or call 
or write us for a membership 
application and free Information 
Package. 

THE SOURCE is compatible 
with all popular personal comput- 
ers, modems, terminals and 
communicating word processors. 



LU 

X 



SOURCE 

AMERICA’S INFORMATION UTILITY 



P.O. Box 1305, McLean, VA 22101 

1 - 800 - 336-3366 



'"'A service mark of Source Telecomputing Corporation, a subsidiary of The Reader's Digest Association. Inc. 

THE SOURCE information and communication services are offered in participation with Control Data Corporation. 
©Source Telecomputing Corporation 1983 
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Announcing a small imj 



It’s 12"x ll l A"x 2*A" 

It weighs less than 8 pounds* 

And costs less than $1,300** 

Yet with 128K, the new Apple® Uc Per- 
sonal Computer is a lot bigger than it looks. 



The lie has a Jiill-size keyboard 




Because its inherited all the talents 
of the eminently talented Apple He: 

The versatility to run over 10,000 
different software programs. 

The ironclad reliability of 
the first true VLSI motherboard. 

And the artistic ability of 
16 high-resolution colors. 

The lie also has some 
talents of its very own. 

For instance, a 
switchable 80/40- 
character display. 

Switchable 

QWERTY/Dvorak keyboard, 




Thin . isn't it? Even with its built-in 
diskdrive. 



A built-in half-high 143K single- 
sided diskdrive. 

Built-in serial ports for modems, 
printers and an extra half-high drive. 

Even built-in 
mousetronics so it’s 
ready to use a mouse 
and all the new Apple II 
mouseware. 

And our newest 
brainchild is certainly 
not an orphan. 

You can grow it 
with a whole family of 
Apple II accessories and peripherals. 










